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Learning Objectives

● Understand the basics of marketing

● Understand how the various components of marketing work together

● Understand what must be considered when creating a brand and launching it or 
its products into the market



Introduction to Marketing

● Marketing refers to how you get 
people interested in your 
company and your products

● Marketing encompasses brand 
building, product promotion, 
sales generation, business growth

● Marketing is crucial from brand 
or product creation to customer 
engagement and beyond



Subjects Covered

1

Market Research
Branding and 

Positioning

2

Messaging and 
Storytelling

3

Marketing Channels

4

Marketing Strategy
and Planning

5
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